
The Need
Tri-Isthmus Group approached 
Winzo Group to re-brand their 
company to better position 
themselves in their unique market. 
They recognized that “Tri-Isthmus 
Group,” often shortened to 
“TIGroup”, said nothing about what 
they do:  provide financial and 
managerial services to physicians, 
physicians groups, and healthcare 
delivery centers in rural America.  

Furthermore, their existing web 
site’s content and imagery did not 
speak to or capture the attention of  
their primary audience;   the 
investment community, individuals 
or fund managers, interested in 
small to mid cap companies.

www.winzogroup.com



The Result
Winzo Group developed clear and 
succinct messaging that was 
consistent with and supportive of 
their business strategy:  aligning 
the company’s interests with those 
of physicians in their network.  The 
executives felt strongly that their 
approach, recognizing that the 
physician was at the center of the 
healthcare industry, was a key 
differentiator in this market. 

The name, “First Physicans Capital 
Group, Inc.”, prioritizes that 
physician relationship, while 
clearly positioning the company as 
a financial services firm.  The 
design of the logo and web site 
further supports this strategy and 
enhances the brand.

www.firstphysicianscapitalgroup.com

http://www.firstphysicianscapitalgroup.com/

